Statement on Perfect Man Billboard Campaign

| am the owner of the billboards on which the Perfect Man Campaign is posted in Indianapolis
and Texas. This statement sets forth the reasons why | decided to accept the Perfect Man
Campaign advertisement on my billboards.

A group of patriotic Americans approached me to rent the billboards after they were turned
down by the national companies. This group couldn’t remain inactive any longer while little
children were being blown up in Manchester and numerous other places around the world.
Their desire, born out of love and not hate, is to launch a national conversation on why it is only
the Islamic religion that gets “hijacked” several thousand times a year resulting in the deaths of
many innocents? However, my clients have requested anonymity. Why? Could it be the
Islamic desire for death to anyone who insults their Prophet Mohammed?

Upon learning what they wanted to post, my first question was, like most Americans, “Is it
true?” After talking to a half-dozen Islamic scholars and receiving and reviewing numerous
citations from Islamic law and literature (scholars and citations all available upon request), | was
convinced that each point listed on the billboard was historically and factually true. | would
encourage others to do their own research to verify the veracity of each and every point. Also, |
will take down the billboards if any of the facts are shown to be untrue, as the scholars |
contacted relied on the Koran, and the Hadith and Sira (the last two being collectively, the
Sunna).

| realize that there are those who might be offended by the information conveyed, but truth
does not and cannot equal hate no matter how much the facts may be disliked by some (as
truth is factual reality while hate is an emotion). | could not turn down a truthful ad designed
to educate Americans on the true root cause of the fundamentalist and obedient (and
specifically not “radical” when you are doing exactly what the core tenets of your ideology
demand and your Perfect Man did and demanded followers to do) Islamic terror going on
around the world; namely — the Manchester bombings, Coptic Christians being killed in Egypt,
San Bernardino, Mumbai, the Orlando gay nightclub, the Boston Marathon, 9/11 and on and on
and on. It was and is my duty as a patriotic American to accept this Perfect Man advertisement
designed to inform the American public of the true root cause of the cascading violence that is
endemic to and systemic in Islam — a socio-political, totalitarian ideology with a small religious
component.

It is interesting to note that while the billboards don’t mention Islam or Mohammed, the
Muslim community knew exactly who it was referring to. The truth is a powerful weapon.
Truthophobia (fear of the truth) is getting a lot of people killed. It is the hope and desire of
those sponsoring this campaign that a national conversation/debate can be held in a civil and
rational manner on the cause of this violent problem, so that it can be stopped and innocent
lives can be saved.

Don Woodsmall



